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A Training Program 
Of Interest 
To lowa Publishers 


To help furnish Iowa newspapers with printer-operators, 
the Newspaper Production Laboratory offers a beginners’ 
training course which includes practical experience in all 
phases of “country shop” printing. 


Trainees in the course in Linecasting Machine Operation 
and Care produce a newspaper of from four to eight pages 
after a few weeks of training. They set all the straight 
matter and heads, cast stereotypes, compose ads, make up 
pages, and feed the cylinder press. 


To help Iowa residents who need money the Iowa Press 
Association newspapers have established a loan fund to 
finance trainees. You may have a man in your shop 
eligible for such a loan. Courses start February 9, 1953, 
and June 16, 1953. 


For full information, contact .. . 


Newspaper Production Laboratory 
School of Journalism lowa City, lowa 


Special Editions 
Greet Yule Season 


Christmas was well documented by 
Iowa newspapers this year with every 
paper producing a fat special edition, 
as far as could be ascertained. 

Many produced pictures of wise- 
men, Santa Claus, and nativity scenes. 
Many told the Christmas story, in 
prose or in verse. Christmas decora- 
tions got a big play, and bargains for 
shoppers appeared in specials by the 
score. 

Employing a new slant, the Monti- 
cello Express told the story of the 
Nativity in modern newspaper style. 
Page one ‘of the Express Christmas 
edition was devoted to eye-witness ac- 
counts of Christ’s birth and attendant 
events as they would have been re- 
ported had a 20th century newspaper 
staff been on the scene. 

Copy for the Express Nativity 
stories was obtained from last year’s 
Ogden Reporter. The feature appear- 
ed originally in the Scottsbluff, Neb., 
Daily Star-Herald. 

The Ringsted Dispatch devoted its 
front page on Christmas day to Yule 
stories written by students in Ring- 
sted high school. 

Several newspapers appeared in gay 
festive dress for the occasion. Among 
them were: 

Waukon _ Republican - Standard 
(green and red), Madrid Register- 
News (green and black), Charter Oak 
Times (orange and black), Denison 
Bulletin (pink and black), Audubon 
Advocate-Republican (yellow and 
black), Denison Review (pink and 
black), Storm Lake  Pilot-Tribune 
(yellow and black), Pella Chronicle 
(green and black), Holstein Advance 
(green), Cherokee Daily Times 
(green). 

LeMars Globe-Post (green), Storm 
Lake Register (yellow and_ black), 
Des Moines Messenger-News (green), 
Laurens Sun (green and black), Park- 
ersburg Eclipse (green and black), 
Odebolt Chronicle (green), Neola 
Gazette-Reporter (green), Sumner 
Gazette (blue, red, green and black), 
Avoca Journal-Herald (red), Monti- 
cello Express (red and green). 


Column Needs Deodorant 

When they start putting chlorophyl 
in paper, this column'll benefit.—Dal- 
las County News, Adel. 
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What Makes Picture Interesting? 


University Students Choose This As “Best Picture” 


State University of Iowa journalism 
students chose this as the “best pic- 
ture” of the week in a study of 54 pic- 
tures published in The Daily Iowan, 
student newspaper, as explained in 
the article in this issue, “What Makes 
a Ficture Interesting?” They were not 
told what was meant by “best,” but it 


was supposed to be equivalent to 
“most interesting.” 

The picture shows an Italian farm 
woman and weeping child, fleeing in 
despair from their home in the Po 
river valley, after police and soldiers 
had* ordered them out to escape a 
flood. (continued next page) 


University Students 


Answer with Figures 
By Edward F. Mason 


Can the qualities which make for 
interest in a news picture be iden- 
tified and analyzed? 

Which of these qualities will have 
greatest influence on picture inter- 
est? 

Can simple, nontechnical questions 
be devised, by which these qualities 
can be evaluated? 

How valid will the replies be? 

What general valuation can be 
ascribed to the pictures appearing in 
a given publication over a given per- 
iod? 

These were questions to which an- 
swers were sought in a study of the 
pictures appearing in the State Uni- 
versity of lowa’s Daily Iowan for the 
week (six days) of Nov. 27 to Dec. 2, 
1951. 

SOME OF THE RESULTS 

Some of the results were as follows: 

Emotional appeal (human interest) 
was found to have the most provable 
relation to interest in the picture. 

How well the picture “showed up” 
was a negligible factor. 

The showing of people’s faces was 
a negative factor. 

The factor on which it was easiest 
to form a judgment was on whether 
the picture showed what was happen- 
ing. 

Hardest to answer was: To what 
extent does the picture show what 
kind of person he (or she) is? 

The quality ranked most noticeable 
in the Iowan’s 54 pictures for the 
week was that they showed up well. 
(This was only in comparison with 
other qualities, however. On a stand- 
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ard of perfection they did ot show 

up well.) 

Second highest quality in the 54 
pictures was that they showed faces. 

Neither of these qualities made for 
much interest. 

The persons and places shown in 
the pictures were generally unfamiliar 
to the readers. 

The answer to “why” something 
happened was seldom given. 

The larger the picture the greater 
the interest. 

Pictures of more than one person 
were more interesting than those of 
just one person. 

THEORY OF THE STUDY 
The theory of the study was that 

qualities of news pictures may be clas- 

sified under the headings of techni- 
cal excellence, story telling (or news 
value) and composition. Sixteen ques- 
tions were formulated to cover these 
points: 

Table I: THE SIXTEEN QUESTIONS 

1. How well does the picture show up? 

2. How well known to you by name or 
fame is the main person in the picture? 

3. How well does the picture show his (or 
her) face? 

4. To what extent does the picture show 
what kind of person he (or she) is? 

5. How well does the picture show the exact 
place? 

6. How well known is this place to you? 

7. To what extent does the picture show 
what is being done (or what has hap- 
pened or is about to happen? 

8. To what degree is the happening of a 
kind that is familiar to you? 

9. How unusual (or novel) is the picture? 

10. To what extent does it show how some- 
thing is done or can be done? 

11. To what degree does it show why some- 
thing happened? 

12. To what degree does it show the time of 
day (or the season of the year)? 

13. How important would you call the pic- 
ture? 

14. To what extent does it appeal to your 
emotions (human interest)? 

15. To what extent does the picture show 
action? 

16. To what extent does the picture have 
elements of beauty or good arrange- 
ment? 

TECHNICAL EXCELLENCE 
Technical excellence is covered by 

question No. 1. How well the picture 
shows up is intended to cover the 
contrast, definition and detail of the 
original print, the extent to which 
these qualities were preserved in en- 
graving and printing and the influence 
of picture editing, as to size and crop- 
ping, in carrying the results over to 
the reader. 

The person who was asked to judge 
the picture was not told all of these 
things, however, but was simply asked 
to grede the picture on the basis of 
the question: How well does the pic- 
ture show up? 

STORY TELLING (NEWS VALUE) 

News value is thought of under two 
general headings: informational value 
and emotional appeal. 
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Informational value includes the 
answers to the following news ques- 
tions: who (questions 2, 3, 4), what 
(7, 8), when (12), where (5, 6), 
why (11), how (10). It may include 
also the significance or importance of 
the picture (13). 

The question as to emotional ap- 
peal (human interest) is asked direct- 
ly in No. 14, Presumably related also 
to human interest is the matter of 
familiarity (2, 6, 8). Over against 
familiarity is novelty (9), and then 
there is action (15). Pictures includ- 
ing people are supposed to be more 
interesting than pictures without 
people. The presence of people can 
be determined by inspection, and 
there are also three questions about 
people (2, 3, 4). 

PICTORIAL COMPOSITION 

Composition may be defined sim- 
ply as arrangement. Good arrange- 
ment contributes greatly to story tell- 
ing because it makes the picture easier 
to understand. Composition also im- 


Students Choose 
(Continued from page 3) 


In human interest, the students gave 
this picture a rank of 99, placing it 
first among all pictures of the week. 
Human interest, according this 
study, has more to do than anything 
else with determining the interest in 
a picture. 

This picture also ranked first in 
importance, with a grade of 75. A pic- 
ture’s importance has a fairly high 
relation to its interest, the study re- 
vealed. 

The picture “showed up” only mod- 
erately well, ranking 16th with a grade 
of 75. “Showing up” well, according 
to the statistics, was a negligible fac- 
tor. 

Both the persons and the place 
were unfamiliar (grade of 5 each) 
and the kind of happening was com- 
paratively unfamiliar (grade of 45). 

The picture tied for 3rd_place in 
action (grade of 85). Other high 
grades were 82.5 for showing the 
face, 75 for characterizing the person, 
85 for showing what is happening. 
The grade on novelty was 70 and on 
composition 65. 

Low grades were 25 on showing 
the place, 42.5 on how something is 
done, and 35 on why. On showing the 
time or season it ranked 50. 


plies pleasingness. These points were 
in mind in formulating question No. 
16: To what extent does the picture 
have elements of beauty or good ar- 
rangement? 

HOW STUDY WAS DONE 


The plan of the study was to have 
35 persons grade each picture, giving 
a grade on each of the 16 questions. 
Another group of 35 persons ranked 
the 54 pictures in order of interest. 
Results of the second rating were 
compared with the grades on the first 
grading, question by question, in 
order to determine which quality in 
the picture seemed to have the clos- 
est relation to interest in that picture. 

But the labor of the first grading, 
picture by picture, and question by 
question, instead of being done by 
one group, was divided among_ six 
groups of 35 persons each, one for 
each of the six days of the week, 
Tuesday to Sunday inclusive. Each 
person received a copy of the paper 
for the day, also as many check lists 
as there were pictures. He was asked 
to grade each picture on each ques- 
tion, on a scale ranging from 0 to 100. 
Thus there were to be 35 grades on 
each question on each picture. 

A set of the 54 pictures for the 
week was pasted on cards, and a sev- 
enth group of 35 persons was asked 
to arrange them in order of interest. 

The 245 persons (less duplications) 
who made these judgments were stu- 
dents at the State University of Iowa 
and were, with few exceptions, jun- 
iors, seniors and graduate students in 
journalism. 

The investigation, including. statis- 
tical analysis, was conducted by three 
graduate students of journalism, David 
Pullman, Asalee Ferguson and Vernon 
Stone. 

WHAT THE FIGURES MEAN 

The 35 grades for question No. 1 
for picture No. 1 were arranged in 
order, from lowest to highest, and 
the midpoint grade chosen. This med- 
ian was taken as the grade for that 
question for that picture, The 54 med- 
ians for question No. 1 on all pic- 
tures were averaged arithmetically to 
produce an average grade for ques- 
tion No. 1 on all pictures. Similarly, 
averages were computed on all other 
questions. The results, shown in Table 
II, represent the group judgment on 
the qualities of the week's pictures in 
The Daily lowan. 
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Table II: QUALITIES FOUND IN 
WEEK’S PICTURES 
(Questions ranked according to average 
medians) 
- Question One. How well does the picture 
show up? 5 
- Question Three. How well does the pic- 
ture show his (or her) face? 61 
3. Question Seven. To what extent does the 
picture show what is being done (or 
what has happened or is about to hap- 
pen)? 44.4 
4. Question Sixteen.*To what extent does 
the picture have elements of beauty or 
good arrangement? 41.7 
5. Question.Four. To what extent does the 
picture show what kind of person he (or 
she) is? 38.6 
6%. Question Eight. To what degree is the 
happening of a kind that is familiar to 
you? 37 
642. Question Thirteen. How _ important 
would you call the picture? 37 
8. Question Fourteen. To what extent does 
it appeal to your emotions (human in- 


terest)? 32 
9. Question Fifteen. To what extent does 
the picture show action? 30 


10. Question Two. How well known to you 
by name or fame is the main person in 
the picture? 29.8 

11. Question Ten. To what extent does it 
show how something is done or can be 
done? 26.3 

12. Question Five. How well does the pic- 
ture show the exact place? 24.6 

13. Question Nine. How unusual (or novel) 
is the picture? 24.5 

14. Question Twelve. To what degree does it 
show the time of day (or the season of 
the year)? 22 

15. Question Six. How well-known is this 


place to you? 17.8 
16. Question Eleven. To what degree does it 
show why something happened? 11.8 


Although the “showing up” stands 
at the head of this list, the grade 
even on that point is only 65, which 
would be a “D” grade. In_ other 
words, the averages on all questions 
were low, although there were indi- 
vidual pictures which had high grades 
on individual points. 

ARE JUDGMENTS VALID? 

In a procedure of this kind one 
must ask whether the judgments are 
valid. If all 35 judges were to give 
the same grade on a given point, one 
would feel not only safe but delight- 
ed to take that grade as precise. Un- 
fortunately, such agreement cannot 
be expected. 

Furthermore, the questions may not 
be plain. If the judges disagree as to 
what the questions mean they will 
disagree on the answers. 

But it should be pointed out also 
that certain answers may be valid 
without agreeing. On questions deal- 
ing with the experience of the judges, 
disagreement can be expected. This 
is true of the questions dealing with 
familiarity (Nos. 2, 6, 8). 

Table HI shows how well or poor- 
ly the judges agreed. They agreed 
best on question No. 7. The rank of 
24.0 for this question was obtained 
as follows: On a head picture, where 
obviously nothing was happening, half 
of the 35 answers were between 0 
and 5, which was a close range of 
agreement. But on a picture where 
the respondents could not make up 


their minds, half of the answers rang- 
ed from 23.75 to 86.25, which was a 
range of 62.5 points. For each of the 
54 pictures there was a figure repre- 
senting the range of the middle half 
of the votes. The average of these 54 
figures was 24.0. 

By the same procedure a figure 
was obtained for each of the other 
questions, as shown in table III. 


Table II: HOW WELL JUDGES AGREED 
(Questions ranked according to average 
range from first quartile to third quartile. 
Smallest figures show best agreement.) 
1. Question Seven. To what extent does the 

picture show what is being done (or 
what has happened or is about to hap- 
pen)? 24.0 
2. Question Fifteen. To what extent does 
the picture show action? 24.3 
3. Question Three. How well does the pic- 
ture show his (or her) face? 25.2 
4. Question Six. How well known is this 
place to you? 
5. Question One. How well does the pic- 
ture show up? 26.3 
6. Question Nine. How unusual (or novel) 
is the picture? 26.7 
7. Question Eleven. To what degree does it 
show why something happened? 26.8 
8. Question Five. How well does the picture 
show the exact place? 26.9 
9. Question Two. How well-known to you 
by name or fame is the main person in 
the picture? 28.7 
10. Question Twelve. To what degree does it 
show the time of day (or season of the 
year)? 29.5 
11. Question Ten. To what extent does it 
show how something is done or can be 
done? 30.7 
12. Question Eight. To what degree is the 
happening of a kind that is familiar to 
you? 31.8 
13. Question Sixteen. Tc what extent does 
the picture have elements of beauty or 
good arrangement? 
14. Question Fourteen. To what extent does 
it appeal to your emotions (human inter- 
est)? 
15. Question Thirteen. How important would 
you call the picture? 39.2 
16. Question Four. To what extent does the 
picture show what kind of person he (or 
she) is? 43.7 


WHICH HAS MOST INFLUENCE? 

Now comes the nub of the matter: 
which quality in the picture has most 
to do with arousing interest in the 
reader? To tackle this problem we 
had 210 persons evaluate the pictures 
under 16 categories, then another 
group of 35 persons ranked the pic- 
tures as to interest. What would be 
the correlation between the two rank- 
ings? 

Taking question No. 14 as an ex- 
ample: the picture chosen first for 
human interest was alsc chosen first 
for general interest. To make the cor- 
relation perfect, however, the picture 
chosen second for human_ interest 
would have to be chosen second for 
general interest, and so on through 
the list until the picture chosen 54th 
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for human interest would be chosen 
54th for general interest. That would 
be a perfect correlation, represented 
by 1.0000 (or 100%). 

If the relationship were the exact 
reverse, so that the worst picture in 
human interest were the best picture 
in general interest, the correlation 
would be -1.0000. 

If there were no mathematical re- 
lationship at all between the two lists, 
the correlation would be 0 

The coefficients, as computed for 
the 16 questions, are given in table 
IV. Question No. 14 ranks highest, 
with a coefficient of .79549. This 
means that there is almost 80% of 
correspondence between the human 
interest judgments of the first set of 
judges with the general interest judg- 
ments of the second set of judges. 
This means that human interest has 
more to do with determining general 
interest than any of the other qual- 
ities, so far as this study is concerned. 

On the other hand, at the foot of 
the table, a coefficient of .14428 on 
question No. 1 shows that the inter- 
estingness of the picture has little or 
no relation to the way it “shows up.” 
It may show up excellently and have 
relatively low interest, as in the case 
of some of the one-column head pic- 
tures. 

On question No. 3, how well the 
picture shows the face, there is a 
negative correlation. This suggests that 
many “mug shots” are distinctly un- 
interesting, and that in some very in- 
teresting story telling pictures the 
faces are not very well seen. 


(Turn to next page) 
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Table IV: CAUSES OF INTEREST IN 
PICTURES 


(Correlation between average medians for 
questions and interest rating for the 
pictures) 
. Question Fourteen. To what extent does 
it appeal to your emotions (human inter- 
est)? 
Question Sixteen. To what extent does 
the picture have elements of beauty or 
good arrangement? -70652 
Question Nine. How unusual (or novel) 
is the picture? .69143 
Question Eleven. To what degree does it 
show why something happened? .67551 
Question Thirteen. How important would 
you call the picture? -66890 
Question Ten. To what extent does it 
show how something is done or can be 
done? 59980 
Question Fifteen. To what extent does 
the picture show action? 59734 
. Question Seven. To what extent does the 
picture show what is being done (or 
what has happened or is about to hap- 


pen)? .584 
9. Question Five. How well does the pic- 
ture show the exact place? 47857 


10. Question Four. To what extent does the 
picture show what kind of person he (or 
she) is? 45621 

11. Question Twelve. To what degree does it 
show the time of day (or the season of 
the year)? -44950 

12. Question One. How well does the pic- 


ture show up? .14828 
13. Question Three. How well does the pic- 
ture show his (or her) face? —.26039 
(negative) 


Correlations on questions 2, 6 and 
8, dealing with familiarity, were not 
figured for table IV because there 
was no reason to expect that the judg- 
ments by one group of judges would 
be related to the familiarities of anoth- 
er group. 
2FFECT OF PICTURE SIZE 

For this particular study, the larger 
the picture the greater the interest. 
Two- and three-column pictures rank- 
ed almost twice as high as one-col- 
umn and column-and-a-half ones. The 
two highest rated pictures were three 
columns; the top 15 were all two and 
three columns; the last 18 (with one 
exception) were half-column and 
single-column. 

During the week the lowan carried 
15 three-column pictures, 10 two-col- 
umns, two 1% columns, 15 single-col- 
umns and 12 half-columns. 

PEOPLE IN PICTURES 

As for people in shots, best results 
were with men or women with child- 
ren in the same scene. Men and 
women in the same shot came next, 
twice as high in the ratings as were 
pictures showing only one sex. Pic- 
tures showing only women ranked 
slightly higher than those showing 
only men. 

Of the 54 pictures carried during 
the week, 31 had men only, 10 
women only, nine both men and wo- 
men, three men or women with child- 
ren, and one with no people at all. 

When more than one person was 
put into a shot, it got better than twice 
the rating given a picture of just one 
person. Of the 27 pictures in the top 
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half according to interest rating, 22 
contain more than one person. Of the 
27 in the bottom half all except three 
are of just one person. 

During the week 25 lowan pictures 
contained more than one person; 29 
had one person or less. 

LOCAL OR NON-LOCAL 

There was little difference in the 
interest shown local and non-local pic- 
tures. Local pictures were defined as 
Daily Iowan photos and others made 
locally. The locals took a slightly hith- 
er rating than the non-locals. In the 
upper half were 13 locals, 14 non- 
locals; the lower half consisted of 14 
locals, 13 non-locals. 

The Iowan carried 27 local and 27 
non-local pictures for the week. 
INTERPRETATION OF RESULTS 


Some of the most noteworthy inter- 
pretations of the results of this study 
are indicated in the introduction to 
this article. 

More detailed interpretations may 
be made by the reader who wishes to 
compare the tables, question by ques- 
tion. For instance, taking question 
No. | as an example, he will find that 
the best grade was given on “show- 
ing up” of pictures, although the grade 
of itself was not high (table II). 
“Showing up” was relatively easy to 
agree upon (table III), but it had 
practically no relationship to the inter- 
estingness of the picture (table IV). 

Results can be interpreted for the 
other 15 questions by comparing the 
tables in this way. 

Detailed discussion of the findings 
would require another article, but it 
is hoped that the present article will 
serve to identify many of the factors 
involved in picture interest and to 
give some indication of their relative 
importance to the reader. 


Journal Is Quoted 

An item from the Knoxville Journal, 
about postal rates, has been quoted in 
Journalette, publication of the Minne- 
apolis Rotary club. The item was read 
by a subscriber in California, con- 
tributed by him to the Minneapolis 
publication. 
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Newspapers Sold 
To New Owners 


Jim Wilson of Sheldon pur- 
chased the Sanborn Pioneer from pub- 
lisher Otis De Voll. De Voll, a news- 
paper man for 32 years, came to San- 
born from York, Neb., 18 years ago 
and bought the Pioneer from Elmer 
Mattson and William Gibbs, the lat- 
ter now a publisher at Everly. 

Wilson worked on the Sheldon Sun 
for five years, for two years has oper- 
ated a printing plant at Hospers, 
where he produced the Hospers and 
Granville shoppers, plans to continue 
those publications. 

W. E. Littler, emploved by the 
Odebolt Chronicle since July, has re- 
purchased the Adair News. He sold 
the paper to Norman J. Anderson in 
April when the second of his two sons 
was called into military service, leav- 
ing him short handed in the back 
shop. Anderson will remain with the 
News until one of the Littler boys re- 
turns from service. 

Cart Klein, former city editor of 
the Burlington Hawk-Eye Gazette, 
has leased the Roseville, Ill., Press. 
Klein went to the Hawkeye Gazette 
Jan. 19, 1946, formerly was news edi- 
tor and manager of a weekly at Albia. 


New Columnist Officers 
New officers for the Press Colum- 
nists of Iowa for 1953 are Paul Bum- 
barger of the Charles City Press, 
president, and Loyd Burns of the To- 
ledo Chronicle, vice-president. John 
M. Henry of the Des Moines Register 
and Tribune continues as secretary. 
New directors are Tom Kelly of the 
Emmetsburg Democrat, Grace Jones 
of the Manson Journal, George Lang- 
don of the Tipton Conservative, Wil- 
liam Doxsee of the Monticello Ex- 
press, Pauline Troster of the Oakland 
Acorn, Mary Louise Robinson of the 
Bayard News, Robert Burrows, Jr., 
of the Belle Plaine Union, and Ed 
Wessel of the New London Journal. 


Ads Exert Long Pull 

An advertisment in the North Iowa 
Times at McGregor attracted a cus- 
tomer from as far away as Saudi 
Arabia. Right behind the Times was 
the Sibley Gazette-Tribune which sold 
an advertised article to a woman in 
Omaha. 
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Can See New Center 


SUI Mechanical Conference 


Feb. 21 & 22 in lowa City 


Saturday and Sunday, Feb. 21-22, 
have been chosen for the fifth annual 
SUI Mechanical conference in Iowa 
City. 

Coffee and doughnuts will again be 
the opening attraction and this year 
they will be served in the area re- 
served for the Newspaper Production 
Laboratory in the new Communica- 
tions Center, even though the lab 
will not have been moved by that 
time. 

Visitors will also have an oppor- 
tunity to take a peek at other areas 
in the new journalism headquarters. 

Theme for the mechanical sessions 
will be “Preventive Maintenance.” 
Emphasis will be on the little things 
that can be done from day to day 
and week to week to avoid costly re- 
pair bills. 

As a special treat for the many edi- 
tors who attend this conference, Prof. 
Walter Steigleman of the journalism 
faculty will talk on “Features in Your 
Own Back Yard.” 

Mr. Steigleman will appear on the 
Saturday evening banquet program, 
which will conclude in plenty of time 
so that basketball fans may get over 
to the field house to see Iowa and 
Illinois tangle at 8 p-m. 


Vincent N. Dorgan 

Vincent N. Dorgan, 78, circulation 
manager for the Davenport Democrat 
for 25 years, died Nov. 4 in his hotel 
room in Los Angeles. He started on 
the Democrat in 1885, serving suc- 
cessively as carrier, office boy, com- 
positor, circulation man and head of 
circulation. He retired in 1935 be- 
cause of ill health. 


Mrs. Ora S. Bailey 

Mrs. Ora S. Bailey, 68, wife of a 
former publisher of the Waukon Re- 
publican-Standard. died Nov. 30. in 
Downey, Cal. The Baileys left Wau- 
kon in 1931. 


Mrs. Chalmers Sturgeon 

Mrs. Chalmers Sturgeon, wife of 
a former owner-publisher of the Ed- 
dyville Tribune, died Dec. 5 in Coro- 
nado, Cal. 


Arthur Brayton 

Arthur Brayton, 61, long-time head 
of the Des Moines convention bureau, 
died Dec. 23 in a Des Moines hos- 
pital. He formerly was a reporter for 
the Marshalltown Times-Republican 
and editor of the Des Moines Mer- 
chants Trade Journal. 


Will |. Lyon 


Will I. Lyon, 73, former printer 
for the Jefferson newspapers, died in 
December. He began work for the 
Jefferson Bee in 1895 before finish- 
ing his schooling, carpentered for a 
few years, returned to the Bee office 
in 1908 where he worked as printer 
for 44 years until retirement in July. 


Philip G. Amundson 


Philip G. Amundson, 35, associate 
editor of Better Homes and Gardens, 
magazine, died of a heart attack Dec. 
19 in his office at Meredith Publish- 
ing company. He was employed by 
the United Press in Des Moines be- 
fore going to Meredith in 1948. 


Subscriptions as Gifts 

Several papers were able to con- 
vince subscribers that a subscription 
to the home town paper makes a good 
Christmas gift. 


Late Ads Cost More 

The LeMars Globe-Post boosted its 
advertising rates in a move to reduce 
production costs. The Globe-Post an- 
nounced a boost of five cents an inch 
for display advertising, also announc- 
ed that a five cent an inch discount 
will be given every advertiser who 
gets his copy in before a certain dead- 
line. 
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Mabel Goes Berserk 


Over Publicity Story 


Mabel, prima donna linotype ma- 
chine who has the Ashes working for 
her at publishing the Anita Tribune, 
really kicked over the traces after a 
bit of publicity which appeared in 
THE Iowa PUBLISHER. 

As reported in “Smoke and Ashes” 
column in the Tribune, giddy Mabel 
bit the senior editor's finger to the 
bone after the piece about her ap- 
peared in THe Pusiisner. The Trib- 
une’s senior editor opined that “it’s 
supposed to be news when ‘man bites 
dog.’ How about when ‘linotype ma- 
chine bites editor.’” 

The Ashes think some of Mabel’s 
screwy actions may be due to the 
fact that “she’d lost her bearings.” 
They have installed new bearings and 
hope Mabel now will mend her ways. 

Only one sore spot now remains at 
the Tribune. Bud Johnson, Mabel’s 
manservant, is put out because he was 
not mentioned in THe PUuBLISHER. 
Senior editor Ash has suggested that 
Bud might make the grade if he now 
will bite Mabel. 


Boost Subscription Rates 

Subscription rates for the Van 
Buren County Register at Keosauqua 
have advanced 50 cents a year. The 
new rate is $3 a year or $8 for three 
years in Van Buren county; $3.50 a 
vear or $9 for three years outside 
Van Buren. This is the first subscrip- 
tion boost for the Register in five 
vears. The West Bend Journal boost- 
ed rates from $2 to $2.50 a year. 


Merchants Pay Half 

Publishers Strauch and Hermen of 
the Arlington News had the Arlington 
merchants helping them secure new 
subscribers before Christmas. Here is 
the way it worked. Each cooperating 
merchant offered to pay half of the 
$2 yearly subscription price for any 
customer who made a $5 purchase in 
his store. 


Constant Ads Get Results 

One advertisement does not make a 
campaign and one campaign does not 
establish a market, but consistent ad- 
vertising in a newspaper with a large 
guaranteed circulation does prove re- 
sults.—Sheldon Mail. 
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Paragraphically Speaking 


By Ralph Shannon 


President, lowa Press Association 


We know not what the New Year 
may bring forth. And isn’t that fortu- 
nate! 

000 

Verily, times are changing. There is 
a young apprentice in our plant who 
says he never heard of type lice. 

000 

There are good newspaper stories 
hidden in every life, but like little 
Bopeep who lost her sheep, most of 
us don’t know where to find them. 

000 

I often wonder if radio and televis- 
ion ever receive “releases” about com- 
mercial products, supplied gratis be- 
cause of their great news value. 

Maybe we should not be too criti- 
cal of government bureaus. Most of 
us in the newspaper business—if we 
look closely—can find a department 
or two in our own plants that have 
become sprawling and wasteful. 

000 

Conditions are never right. News- 
papering in Iowa is a succession of 
problems—the rains, the blizzards, the 
busy farming seasons, and countless 
other difficulties—most of them imagi- 
nary. How many days in Towa does 
travel stop because of weather con- 
ditions? How many seasons when the 
public quits buying? 

000 

At least two Towa publishers tell 
me they can’t get news from certain 
elected officials. Sometimes this hap- 
pens because the official doesn’t like 
the editor, but too often it is due to 
a peculiar human attitude—an_atti- 
tude which wants all the publicity it 
can get during the election campaign 
but later thinks the activities of the 
office are none of the public’s busi- 
ness. 

000 

R. W. Fillmore, publisher of the 
Brighton Enterprise, thinks the first 
thing the office safe should contain is 
an inventory list of everything in the 
plant. Without such a list the man- 
agement is flirting with an insurance 
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loss. Most of us buy insurance in 
blind faith. We buy it as we do auto- 
mobiles—the best advertisers get the 
business. And then when the ashes of 
the unfortunate conflagration have 
cooled sufficiently to appraise the 
loss, we have no documentary proof 
to show we have had any loss at all. 
And too often the impressive looking 
policies in the lower left drawer don’t 
cover what we thought they did. In 
our own plant we recently had our 
policies checked carefully for cover- 
age, and glaring deficiencies were re- 
vealed. “Be sure of your insurance” 
is good advice. 
000 

Maybe, as the salesman said, your 
new machine will pay for itself, but 
I'm convinced that it will do so only 
when the purchase price is reflected 
in increased rates. The promised pick- 
up in efficiency time-saving 
doesn't always seem to pan out. Same 
might be said of new buildings. I have 
seen some mighty gocd money made 
in a hole in the wall. And I have also 
seen hard times come on the heels of 
expensive expansion. But one thing 
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I've never seen: A publisher who is 
willing to go back to old outmoded 
equipment after he has tasted the 
sweets of a modern plant. I guess im- 
provements pay, if not in cash divi- 
dends, at least in personal satisfac- 
tions. 


000 


One of the editor’s darkest mo- 
ments comes when a tearful mother 
begs him not to print the story about 
her erring son. Such requests quite 
frequently come from wives, too. They 
appear at the editor’s office in behalf 
of husbands who, by all visible stand- 
ards, are hardly worth the tears. Al- 
ways the temptation is strong to make 
an exception to the rule and leave 
the item out, but that simply leads to 
more trouble and more tearful inter- 
views. Publishing local police news is 
one of the unpleasant duties of the 
home-town newspaper. Such news, 
however, is a powerful deterrent. Most 
local wrong-doers fear publicity more 
than a fine or a jail term. 

000 

I note that 83 percent of stores be- 
longing to the National Retail Dry 
Goods association stay open at least 
one evening a week. The prediction 
is now made that the day is not far 
distant when most stores won’t open 
until noon, with morning shopping 
hours eliminated altogether. my 
own town we won't be preparing for 
this immediately. We shall wait to 
hear what the rural women’s club and 
the literary section of the Fortnightly 
may have to say about it. It’s a long- 
time job to change public habits and 
traditions. An attempt to do it quick- 
ly usually upsets the applecart. Down 
the corridor of my own memory I 
can still hear echoes of irate voices, 
threatening boycott and vengeance 
upon the business men who had any- 
thing to do with the removal of the 
old iron hitching fence around our 
central park. Boy, what a rumpus 
that stirred up! 

000 

The newspaper's old friend, the 
clearance sile, is with us again. When 
a merchant can buy beyond his nor- 
mal needs, that’s normal times. 


000 


A happy, prosperous, abundant 


New Year! 


Hugh Orchard, Cedar Rapids auth- 
or, Was a correspondent for the Morn- 
ing Sun News during the 1880's. 
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Guest Editorial 


Grass Roots Opinion? 


No Comment! 


By George Ver Steeg 
Editor, Pella Chronicle 


It was one of those dark days that 
come, so often, just before Christmas 
and this writer had just finished look- 
ing over nearly forty exchanges. And 
what for? For ideas—one has to have 
them if he is to have anything on his 
editorial page worth reading. There 
was about as much to lighten the 
heart, or the mind for that matter, in 
those editorial pages as there was in 
the darkened sky. And in so many 
there was neither editorial page nor 
column to show that anyone in the 
shop where they were printed cared 
whether the paper met the demands 
of the troubled world or not. Yes, 
there were ,lenty of advertisements 
that carried greetings, that pushed 
the sale of gifts at the last moment, 
that represented the profit in news- 
paper publishing. 

2 

In the news earlier, in the dailies 
and over the radio, had been the story 
of a president of the United States 
throwing all good judgment and 
gentlemanly conduct to the winds to 
castigate Mr. Eisenhower and Gen- 
eral MacArthur for having the temer- 
ity to exchange ideas on a way to 
end the war in Korea. We thumbed 
the exchanges to see if anyone had ex- 
pressed himself, editorially, on the be- 
havior of the president. No comment. 


Key clubs had been in the news, 
for a young woman had died after 
visiting such a place. It was common 
knowledge to every country newspa- 
per editor that such clubs were mere 
fronts for bootleggers and that At 
torney General Robert Larson cannot 
hope to curb such activities unless he 
gets vocal support from the people of 
Iowa. Where would he look for it? 


Why, by tradition, he would look in 


the country newspapers. But he would 
only look. . . . No comment. 
The governor was struggling with 
his budget. He had announced that 
he would look with disfavor on any 
increased taxes but every department 
of the state wanted more money and 
could make the request seem plaus- 
ible. Where would the governor look 
for support for his economy policy? 
Why, to that famed editorial page of 
the country weekly—grass roots opin- 
ion. Again . . . no comment. 
A session of the United Nations 
general assembly was being held in 
New York and Andrei Vishinski had 
taken a keen delight in impugning 
the motives of the western nations— 
had denounced the United States for 
refusing to accept an armistice on dis- 
honorable terms that provided for 
turning prisoners of war back to their 
homelands by compulsion, their fate 
left to wolves. Vishinski had wished 
Americans a happy Christmas and a 
happy New Year as he left for his 
homeland although he recognized no 
Christian faith and wished for Amer- 
icans nothing but misfortune and for 
the boys “fighting for peace” a merry 
death in those ravines and on those 
icy snow-covered hills of Korea. Did 
anyone mention it in the country 
weekly? . . . No comment. 
° 
In every county in Iowa men were 
being prosecuted for drunken driving, 
in some counties painful injury and 
even death having resulted from their 
disregard of the law. Judges were 
listening with ear to the ground for 
public expression of indignation and 
condemnation but apparently the pub- 
lic was not concerned for, thumb- 
ing through the pages of the country 


weekly. . . . No comment. 
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A farm bureau officer had talked 
plainly to the doctors of Iowa in con- 
vention—had hit straight from the 
shoulder about exorbitant fees, about 
refusal to answer calls when the pat- 
ron’s credit was in question, about 
closing offices for a whole day in 
midweek, about devious efforts to 
limit the supply of competent doctors 
through education and more. That of- 
ficer, doubtless, scanned the country 
newspapers for the reaction to his 
charges which were based on knowl- 
edge and personal experience. A great 
daily had printed the story for all to 


read. . . . No comment. 


The women in each town were sell- 
ing Christmas Seals, the hospitals at 
Iowa City were asking for gifts for 
the children confined there through 
the Christmas season, there were ser- 
vice clubs engaged in providing gifts 
for needy people—all these deserving 
a pat on the back. . . . No comment. 

There were, in the exchanges, pic- 
tures of lovely decorations for the 
holidays provided by merchants and 
hung by men of committees with the 
cooperation of city employes. We 
looked inside on the editorial page for 
a bit of commendation. . 
ment. 


. . No com- 


° 


It’s enough—just the grist of news 
as it affects the readers of any coun- 
try town most any week. Nothing 
there for an editor to comment on? 
A dark day before Christmas and no 
way for the editor to lighten the bur- 
den of his friends, to spur them on 
with commendation for things well 
done, to voice for them the righteous 
indignation against evil and crime, to 
speak out against hate, intolerance, 
racial discrimination, against false wit- 
ness and pretense and lies. 

A dark day, indeed. What an op- 
portunity for service neglected! What 
a let-down to the folks of the progres- 
sive towns of Iowa and their country 
friends! Grass roots opinion, indeed. 
... No comment! 

Editor Ver Steeg should have seen 
the Denison Review's front-page, 
above-the-name-plate editorial, “Dear 
Virginia: There Is No Santa,” in 
which a heavy hand was laid on 
Denison’s conscience for having no 
Good Fellows at Christmastime.—Ed. 
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Africa Speaks 


Henry's New Year Resolve 
Needs Publisher Cooperation 


By Henry Africa 

How about each of you Iowa pub- 
lishers joining me in a New Year 
resolution? I would like it to go like 
this: 

I'll do better by you 
if 
You'll do better by me. 

Sounds simple, doesn’t it? It is. The 
problem is this: 

During the past year, several have 
asked me, “Why don’t you give your 
trainees a little more printing along 
with the linotype training?” 

As a matter of fact they do get a 
considerable amount of training in 
printing practices. That is basic to 
my belief that, in order to become a 
good operator, a beginner must know 
something about printing even though 
a man can become a good printer 
without ever learning anything about 
how to run a machine. 

Also, as a matter of fact, I would 
like my trainees to be even better 
operator-printers when they leave 
Iowa City and they can be—IF— 

BIG IF INVOLVED 

Now if you'll glance back at that 
New Year resolution you'll discover 
that the “if” I am talking about is the 
one right smack in the middle—on a 
line by itself. 

Several times in talking to you fel- 
lows, I have used an expression such 
as, “I like to dabble with figures— 
mathematical figures, that is.” 

When the next class starts next 
Feb. 9, I expect an enrollment of nine, 
limited for this semester by the fact 
that we are going to be moving to 
the new Communications center some- 
time during the spring. 

The course will be the usual 17 
weeks in length, of which 2 hours 
each day (10 hours a week) are 
labelled “floor time,” which means 
time at the case. I have “make work” 
projects planned which easily use up 
seven weeks of the 17. I have always 
been hard pressed to find sensible 
projects to keep them busy and give 
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them good training those other ten 
weeks. 

You see I'm dabbling in figures. 
Nine trainees, 10 hours each, equa!s 
90 hours per week. Now, for the sake 
of a figure to work with, let us as- 
sume that, after the first seven weeks 
of training, my boys and girls in 90 
hours can do an amount of work about 
the equivalent of what a journeyman 
printer might do in a 40-hour week. 
HENRY STATES HIS PROBLEM 

Now #et’s move this problem right 
into your shop. Let us suppose that 
you have a printer who is to do noth- 
ing but hand set jobs and get an 
O.K. proof of each one. 

Also, let us suppose that you are 
going to limit him to small jobs—let- 
terheads, envelope corners, labels, 
cards, tickets, posters, weddings, ete. 

Now for a real “suppose.” Stop for 
a minute and give some thought to 
“how many jobs” you might need to 
keep that man busy 40 hours a week 
for 10 weeks. Remember, no_ press 
work. He is to set them, get an O.K. 
proof, and throw them back in the 
case. 

Well, whatever figure you fellows 
come up with in your individual 
minds, that is “your estimate” of how 
much material I have to try to make 
up out of my mind to keep 9 trainees 
busy.°® 

The task is almost impossible for 
me—without using duplications on 
which the boys can “copy cat” one 
another. (That is not the best of 
training.) But it is not a difficult 
problem to solve—if— 

NEEDS PRINTED SAMPLES 

IF—each shop in Iowa will mail me 
an envelope containing printe d 
samples of the small work that goes 
through their shop for a week or a 
month, so that a sizable number send 
as many as a dozen samples each, 
“We're in,” as the Republicans said 
in November. 

Now don’t worry about these being 
“printed” samples. When these boys 
go out to work for you they will be 


setting up plenty of reprints. 

Couple to that the fact that the 
chances are about 100 to 1 that they 
will work with different type faces 
than on your samples and you can 
understand that you will be provid- 
ing excellent training material. 

Three years ago, through Don’s 
weekly bulletin, I asked exactly what 
I am asking again here. At that time 
I did not go into this lengthy ex- 
planation and the response was nil. 
As I recall, one shop (where I had 
placed a trainee) sent in three 
samples. You didn’t do very well by 
me that trip. 

Well, my tale is told, as the little 
dog said as he was sitting on a snow 
bank. 

I'll be GLAD to do better by you 
IF (your if) 
Youll do better by me. 


*Five vears’ experience has taught me 
that I need about TWO THOUSAND (2,000) 
such jobs each semester. 


Drive Gains Subscribers 

A recent circulation drive by the 
Hampton Chronicle gained 619 new 
subscribers. 


SAVE TIME, COST 


Newspapers Build Revenue 
and Circulation With the 
Fairchild Scan-a-graver 


More newspapers than ever before are 
now using more pictures reproduced by 
Scan-a-gravings to save time and 
money, and to increase revenue and 
circulation. These plastic halftones are 
made on the Fairchild Scan-a-graver, 
available in two models—standard for 
medium and large dailies and Cadet 
for weeklies and small dailies. For com- 
plete information on how the Scan-a- 
graver can help you, write to Graphic 
Arts Division, Fairchild Camera and 
Instrument Corporation, 88-06 Van 
Wyck Boulevard, Jamaica 1, New York. 


IRCHILD 
SCAN-A-GRAVER 
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Newspaper Changes 
In Plant and Page 


Independence newspapers, Conser- 
vative and Bulletin-Journal, have in- 
stalled a duplex press to replace a 
Cottrell which had served since 1921. 
The Duplex can do in two hours what 
formerly took about 15 hours on the 
Cottrell. 

Editor Reeves Hall said the new 
press was needed because “printing 
7,800 papers a week took too much 
time by the old method.” Under the 
old method, each sheet was hand-fed 
into the press, a four pager. The new 
eight-page press was installed by Sid- 
ney and Kenneth Johnson of Minne- 
apolis, the same men who installed 
the Cottrell in 1921. 

The Lake Mills Graphic now is 
printed in its new modern brick and 
glass home. The new 90 by 140 foot 
building was begun in late summer, 
has automatic heat, storage on the first 
floor. Editor-publisher G. W. Aas- 
gaard expects the new building to 
provide greatly improved efficiency 
in both newspaper and job printing 
departments. The Graphic had been 
housed in its old building since 1936. 

The Osceola Tribune now is print- 
ed on a rebuilt Goss Comet web per- 
fecting press. The new press was in- 
stalled so as to “permit the publish- 
ing of a better newspaper at a con- 
siderable savings in time and ex- 
pense.” The Comet “prints from a roll 
of paper instead of flat sheets, and 
will print as many eight-page papers 
in an hour as were printed on the old 
press in six hours.” 


Need Community Support 

The nicest person in the world is 
the subscriber who brings in a news 
item at least once a month, gets it in 
early in the week, pays his subscrip- 
tion when it is due, offers construc- 
tive criticism when needed, buys pro- 
ducts from local merchants who ad- 
vertise in the local paper, has a pleas- 
ant word for the editor and staff, and 
who does not know how to run a 
newspaper better than the editor.— 
Roland Record. 


The Sioux County Capital at 
Orange City will print all of the 
poetry submitted, provided the author 
remits 10 cents per line. 


Newsmen on Trips 


Mary Ellen Kelly, shut-in colum- 
nist for the Marcus News, was forced 
to ride a baggage car to Chicago 
when it was discovered her traveling 
cot was too wide for a stateroom 
which had been reserved. She ap- 
peared on “welcome travelers” radio 
program in behalf of a pilgrimage of 
shut-ins which is to take place next 
fall. 

Publisher Bruce Bye of the Hol- 
stein Advance deserted his shop for 
three days to cruise off Florida on a 
navy aircraft carrier, get a first hand 
view of the navy’s aviation training 
program. He said that at one stage 
of training, naval aviators attain a 
reading rate of 500 words per min- 
ute or better. Bye flew to Pensacola 
from Chicago after attending the Na- 
tional Editorial association annual 
convention. 

Elmer Carlson, publisher of the 
Audubon News-Guide, former world’s 
champion corn husker, has returned 
from Europe, where he introduced 
farmers to the use of husking hooks. 
Life magazine termed Carlson’s husk- 
ing hook “the biggest little weapon 
for -the United States in the cold 
wear.” 

Among lowa newspaper people 
who attended 1952’s Gridiron club 
dinner in Washington, D.C., were 
Gardner Cowles, Frank Eyerly, Luth- 
er Hill and Kenneth MacDonald, all 
of the Des Moines Register and Trib- 
une. 


Subscription Is Prize 

The Boyden Reporter ran a picture 
of an old threshing rig, offered a free 
one-year subscription to anyone who 
could identify the rig before it was 
identified one week later in the Re- 
porter. 


SUI Issues Directory 

The seventh annual directory of 
Iowa high school publications has 
been issued by the State University 
of Iowa school of journalism. Compil- 
ed by Herbert Clark, instructor in 
community journalism, the directory 
listed 400 publications. 


Two New Stations 

Radio stations KLIL at Estherville 
(studios at Spirit Lake and Jackson, 
Minn.) and KCHE at Cherokee are 
the latest air outlets in Iowa. 
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Unique Christmas Cards 

Quotations from the “Sun Room”, 
and recipes, filled the 18 page Christ- 
mas cards which were sent out by Mr. 
and Mrs. Paul Smith of the Lyon 
County Reporter of Rock Rapids. The 
“Sun Room” is a column written by 
Mrs. Smith. Pictured on the front 
page of the cards was the Smith home 
in Rock Rapids. 


Newspapers Indispensible 

The radio never will supplant the 
newspaper because you can’t fold up 
a wave length and sit down on it when 
youre having a picnic.—Bremer Coun- 
ty Independent, Waverly. 


Nonagenarian Editor 


Will A. Wells, former editor of 
the Alton Democrat, now editor of 
the Webster, S. D., Reporter, has 
celebrated his 90th birthday. He con- 
tinues to write a column every week 
for the Reporter. 


Should Write Simply 

Great and complex issues are sel- 
dom discussed in country newspapers 
but the obligation to write simply 
and understandably holds good for 
country (as well as city) editors.— 
Pella Chronicle. 


Bulletin Makes Piedge 


The editors of the Bulletin pledge 
to our readers that we will continue 
to discuss on the editorial page all 
matters of interest to citizens of Deni- 
son and Crawford county, primarily, 
of the nation and world secondarily. 
—Denison Bulletin. 


Free Mail Flood 

This office is not only loaded with 
free franked mail from congressmen, 
but we have a wastebasket full to 
throw away every morning from the 
various government departments. - 
Waverly Democrat. 


Uses Nipponese Art 

The Estherville Daily News repro- 
duced a picture drawn by an eight- 
year-old Japanese boy. The picture 
was sent to Estherville school child- 
ren as part of a scrap book prepared 
by a group of Japanese school child- 
ren. 
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Employment Shifts 


Staffers Get New Jobs 


In lowa Printing Plants 


Erwin D. Sias, former editorial 
writer for the Sioux City Journal, is 
now editor of the editorial pages of 
the Journal and Journal-Tribune. He 
replaces J. S. Woodson, who recently 
retired. 

Mr. Sias graduated in journalism 
from the University of Colorado at 
Boulder, worked for the Cedar Falls 
Daily Record and the Waterloo Cour- 
ier, served as chief of the lowa bureau 
of International News Service in Des 
Moines, became day news editor of 
INS in Washington, joined the Jour- 
nal-Tribune staff in 1949. Articles by 
Sias have been published in Cosmo- 
politan and Outdoor Life magazines. 
He is a member of the National Press 
club and the Outdoor Writers Associa- 
tion of America. 

Cecil J. Lash, former business man- 
ager and advertising manager of the 
Beatrice, Neb., Times, is now with 
the advertising staff of the Cherokee 
Daily Times. 

Dale E. Carrell, Jr., has returned 
to the staff of the Keokuk Gate City 
as assistant publisher. He left the 
Gate City staff five years ago to work 
for the Los Angeles Daily Mirror. 

Wayne Lyford has rejoined the 
Madrid Register-News after serving 
two years with the armed forces. He 
spent eight months in Korea as com- 
bat correspondent. 

Mrs. Fred Hoover is new society 
editor of the Marcus News, replacing 
Mrs. Ronald Mortenson. 

Mrs. Dolph Rolph, bookkeeper, 
and Mrs. George W. Briggs, society 
editor, have replaced Mrs. Harold 
Bergman and Mrs. Harold Blanchard 
on the staff of the Oakland Acorn. 
Mrs. Blanchard had been with the 
Acorn for two and one-half years. 

Jack Williams, former apprentice 
printer for the Belmond Independent, 
is now _ printer-operator for the 
Klemme Times. Williams accepted 
the new job after completing an eight- 
week course at a linotype school. 
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Scouts Thank Chronicle 


The Odebolt Chronicle received a 
letter of thanks from the boy scout 
council in its area for publicity given 
the scouts during 1952. 


Has Coloring Contest 

For the third year the Rockwell 
City Advocate offered cash prizes to 
children who did the best jobs of col- 
oring advertisements appearing in the 
Advocate Christmas greeting edition. 


Heads Merchant Group 

Carl Hamilton, editor of the Hardin 
County Times and the Iowa Falls 
Citizen, has been named president of 
the Iowa Falls chamber of commerce. 


For a limited time, the Sac Sun 
at Sac City offered a gift of stationery 
and a county plat book to every per- 
son renewing or buying a new sub- 
scription. 


LEE 


We Need Your Help 


On Annual Directory 

The staff of THe lowa PuBLisHER 
asks all publishers to help us compile 
information for the 1953 annual direc- 
tory which will appear in April. 

You can help us in this way. If you 
know of any newspaper which started 
during 1952, or any established paper 
which was not listed in the 1952 di- 
rectory, please tell us. 

The following are new papers we 
know of: Central Iowa Journal at Gil- 
man, Ireton Buzzer, Lawler Leader 
and Riverside News and Shopper, but 
there may be others which have 
escaped our notice. 

You can help us also by filling out 
our questionnaire and returning it as 
soon as possible, if this has not been 
done already. 


THE 


Students Tour Newspapers 

Sixth graders of Keosauqua public 
school visited the Van Buren County 
Register to learn how a newspaper is 
produced. 

A journalism class from Le Mars 
high school paid a visit to the Le- 
Mars Globe-Post, was pictured in the 
Globe-Post while examining a_lino- 
type machine in operation. 

The New Sharon Star received a 
visit by members of Lynnville high 
school’s junior class. 

Fifth and sixth graders from Rem- 
brandt were on hand to watch the 
Storm Lake Register come off the 
presses, toured the plant, got their 
pictures in the next issue of the Storm 
Lake Pilot-Tribune. 

Roland high school’s journalism 
class took a tour of the Roland Rec- 
ord on press day so as to gain an 
insight into the operations of a weekly 
newspaper. 

The Estherville Daily News played 
host to a group of touring students 
from Ayrshire public school, ran a 
picture of part of the group listening 
to staffer Bernice Schumacher explain 
her proofreading chores. 


Serves on NYU Board 

Gardner Cowles, president of the 
Des Moines Register and Tribune, has 
been named to the board for develop- 
ment at New York university. 


Guess Wins Subscription 

Mrs. Francis Pitman of West Lib- 
erty won a year’s free subscription to 
the Wilton Junction Advocate for most 
nearly prognosticating the date on 
which the first snow of the season 
would fall in Wilton Junction. 


Holds Coloring Contest 

The Laurens Sun sponsored a color- 
ing contest for children under 12, 
printing one page of pictures for that 
ourpose. 


Has Decorating Contest 

The Avoca Journal-Herald spon- 
sored its annual Christmas home deco- 
rating contest, with cash prizes for 
winners. 


“Ike” Gets Grinnell Paper 

A copy of the Sept. 18 Grinnell 
Herald-Register has been forwarded to 
the White House. That issue covered 
a pre-election whistle stop at Grinnell 
by Dwight D. Eisenhower. 
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Trouble, Trouble 


When Marshall Watson,  editor- 
publisher of the State Center Enter- 
prise, was hospitalized with a heart 
ailment, the staff of the Ames Daily 
Tribune all volunteered to work over- 
time to help Mrs. Watson put out the 
Enterprise. Watson sets type in the 
Tribune office for the Enterprise and 
the Central Iowa Independent at Mar- 
shalltown. 

Publishers from Walnut, Oakland 
and Harlan came to the aid of the 
Avoca Journal-Herald to help the 
Journal-Herald publish when trouble 
developed. 

The Story City Herald found itself 
short handed when the chief linotype 
operator was hospitalized with stom- 
ach ulcers. 

John W. Snyder, publisher of the 
Dallas County News at Adel, slipped 
on an icy lawn, broke a collar bone. 

Lloyd McCutcheon, publisher of 
the Sibley Gazette-Tribune, tripped 
in the kitchen of his home, broke an 
ankle bone. 

Duane Anderson of the Belmond 
Independent back shop created a furor 
at a picture show when some kitchen 
matches ignited in his pants pocket, 
raised such a smoke the manager 
thought a gas leak had developed. 

Burglars broke into the Audubon 
News-Guide building, took $57 from 
a safe, several dollars in silver from a 
soft drink dispensing machine. 

When linotype operator Ken Cook, 
apprentice printer Bud Eason and 
news editor John Cassell, got snow 
bound away from the office during 
Thanksgiving’s blizzard, they worried 
as to how the Jefferson Herald would 
be produced. Returning, they learned 
the remainder of the staff had pub- 
lished in half the normal time. 


Heralds Disappear 

The Anthon Herald was confronted 
with a mystery when its weekly con- 
signment of papers for Correctionville 
disappeared. The Correctionville post- 
master said the shipment of Heralds 
arrived at his postoffice, the carriers 
delivered the papers, but the rural 
box holders reportedly did not receive 
them. 


Express Pays Off 

The Monticello Express paid out 
$800 to the first place winner in a 
subscription contesi. 


Announce Annual Contest 
For Press Photographers 

The National Press Photographers 
association and Encyclopaedia Britan- 
nica have announced their co-sponsor- 
ed 10th annual competition for press 
photographers to be held in March. 

Photographs must have been taken 
or initially published between March 
1, 1952, and March 1, 1953. Results 
of judging will be announced at the 
annual convention of the NPPA, May, 
1953. All newspaper and magazine 
photographers are eligible to compete. 
Prizes other than plaques will be 
awarded only if the winner is a mem- 
ber of NPPA. 

Judging will be in 11 classes: pic- 
ture portfolio (newspaper ) ; picture 
portfolio (magazine); spot news ; 
feature; pictorial; sports; portraits and 
personalities; sequence photos (magic 
eye), and color. 

Special awards go to portfolios 
from newspapers with circulation 
below 10,000, and to newspapers with 
circulation between 10,000 and 50,- 
000. Another special award will go to 
the woman photographer whose pic- 
ture portfolio is judged best of all 
those entered by women photograph- 
ers. 


Papers Arrive Late 

Lucas subscribers of the Indianola 
papers have been getting their papers 
24 hours late due to a postal regula- 
tion. Indianola papers used to be sent 
straight to the Lucas post office. Since 
the bundle does not weigh 15 pounds, 
as the new regulation specifies, the 
papers now go to the Des Moines 
post office, where the delay occurs. 


Sermonettes to Appear 

Weekly sermonettes from 29 men 
of the cloth in its area comprise a 
new feature of the Van Buren County 
Register of Keosauqua. Starting at the 
top of the alphabet, one sermonette 
is run each week, with a repeat at the 
end of the 29 weeks, if the plan works 
out satisfactorily. 


Correspondent Needs Aid 

The Denison Bulletin correspondent 
in Crawford county's East Boyer town- 
ship has been hampered in gathering 
news by the poor condition of the 
roads, asks neighbors to mail news to 
her or send it in by school children 
riding buses. 
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Press Milestones 


The Belle Plaine Union, owned, 
edited and published by the Burrows 
family has started its 88th year of 
voyaging the journalistic seas. 

The Waverly Democrat, published 
by Fred C. Grawe and edited by J. 
F. Grawe, has begun its 74th year. Its 
twin, the Bremer County Independ- 
ent, is in the midst of its 97th year. 

The Cedar Rapids Tribune plans 
to present a series of special features 
on the history and growth of Cedar 
Rapids labor unions by way of cele- 
brating 1953, its golden anniversary 
year. : 

The Madrid Register-News this 
year produced its 45th annual Christ- 
mas edition. 

Skipper George A. Grow of Terril 
has begun his 25th year of publish- 
ing the Record. 

Linotype operator Preston Conant 
has started his sixth year of setting 
type for the Wilton Advocate. 

Robert O. Burrows, Jr., has passed 
his first six months as editor of the 
Benton County Star at Norway. 


Dempsey Sends Card 

Editor-Publisher Eugene F. Kieffer 
of the Remsen Beli-Enterprise receiv- 
ed a remembrance from Jack Demp- 
sey, “The Manassa Mauler,” among 
his Christmas cards this year. 


Give Christmas Dinners 
Among newspapers which enter- 
tained their staffs at Christmas din- 
ners were the Audubon News-Guide 
and the Jefferson Bee and Herald. 


U. S. Steel Uses Picture 

A picture and story from the Jef- 
ferson Herald is being used in a book- 
let prepared by United States Steel 
corporation. 


Seeks Pioneer Papers 

Publisher James E. Goodwin of the 
Manchester newspapers is searching 
for copies of Manchester papers which 
were published between 1866 and 
1870, to use in doing some reference 
work. 


Gives Subscription Bonus 

The Iowa Falls Citizen gives a free 
name plate with each new subscrip- 
tion; ran a picture of the first new 
subscriber affixing his name plate to 
a rural mail box. 
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Syndicated Sarcasm 


Words Wise and Funny 
Forbes Writes for Money 


Among the Iowa newspaper men 
who have “crashed” the syndicate 
field is Willis F. Forbes, managing 
editor of the Sioux City Journal and 
Journal-Tribune. 

Mr. Forbes’ feature is a one-column 
panel measuring one and a half inches 
in depth. Titled “Sparks,” it is a daily 
capsule of wit, wisdom and whimsy. 
lt is syndicated by Mirror Enterprises 
syndicate, 145 South Spring street, 
Los Angeles, Calif. 


WILLIS FORBES 


Sparks was launched _ nationally 
Feb. 11, appearing at the beginning 
in 11 papers from coast to coast, in- 
cluding, in addition to the Sioux City 
papers, such newspapers as the Los 
Angeles Mirror, the Brooklyn Eagle 
and the Boston American. 

Today Sparks is appearing daily 
and Sunday in papers in Iowa, Illi- 
nois, New York, Pennsylvania, Michi- 
gan, South Carolina, Connecticut and 
California. 

Latest additions to the list of clients 
include the Oakland, Calif., Tribune, 
the Manila Times, Philippine Repub- 


14 


lic, and a weekly magazine called 
Ditt Og Datt, published in Oslo, Nor- 
way. Papers in Stockholm, Sweden, 
and Copenhagen, Denmark, now are 
negotiating for contracts. Total circu- 
lation of Sparks at present is more 
than two million. 

The syndication of Sparks was 
pretty much an accident, Mr. Forbes 
says. For six years he had been run- 
ning them in the upper right hand 
ear of page one of the Sioux City 
newspapers under the title Five-Sec- 
ond Editorial. While on vacation in 
California in the fall of 1951 he hap- 
pened to pull a proof sheet of his 
paragraphs out of his pocket while 
lunching with Rex Barley, executive 
manager of the Mirror syndicate. Bar- 
ley asked to see the proof and im- 
mediately became interested. Within 
two months Sparks was born. 

Sparks are pill-sized comments on 
human frailties and the world at large. 
They often are barbed, but the crea- 
tor is careful to word them so the 
reader always will apply them to the 
other fellow, not to himself. Each 
daily Spark is illustrated by a clever 
drawing, prepared in the syndicate 
art department. They are distributed 
to client newspapers in mat form. 

Mr. Forbes, the creator of Sparks, 
has been associated with the Sioux 
City Journal for more than 35 years. 
He has served as reporter, deskman, 
sports editor, city editor, Sunday edi- 


tor and since 1945 as managing edi- | 


tor. He has made a lifelong study of 
words, their origins and their uses 
and abuses. Many of his Sparks are 
based on American idioms and words 
with multiple meanings. 

Here are a few examples of Sparks: 

“Baldheaded fathers have one thing 
to be thankful for—the kids can’t get 
in their hair.” 

“When a man undertakes to sell 
himself, he shouldn’t misrepresent the 
goods.” 


“Don't blame a man too much for 


airing his views—perhaps they need 
it. 

“If you want your dreams to come 
true, you'll have to wake up first.” 

“Some people have more degrees 
than a thermometer, but still they’re 
not so hot.” 

“When a girl looks sidewise at a 
man she’s apt to be considered for- 
ward.” 

“When you hear a man blowing his 
horn loudly you know he’s in a fog.” 

“Some people who wear halos 
around their heads should have nooses 
around their necks.” 

“It’s disgusting to see other people 
squander their money — especially 
when we can't help them.” 

“When you travel in fast company 
youre handicapped in life’s race.” 

“If you paint the town red over 
the weekend don’t be surprised if 
you have a blue Monday.” 

“Many a chip off the old block 
turns out to be just another block- 
head.” 

“Kids who blow bubble gum are 
apt to turn out to be politicians.” 


lowan Takes National Job 

Theodore F. Koop, Monticello na- 
tive, now director of the Columbia 
Broadcasting system’s radio news and 
public affairs division in Washington, 
D.C., has been elected president of 
the National Press club. Koop got his 
first taste of journalism at 13 by writ- 
ing personal items for the Monticello 
Express. He is a former editor of The 
Daily lowan, student newspaper at 
the State University of Iowa, and was 
Associated Press correspondent in 
Des Moines. 


Coleman Featured 

Carroll Coleman, typography pro- 
fessor at the State University of Iowa, 
was featured in the December issue 
of the lowan magazine. Coleman, in 
addition to his duties at the State 
University, also operates the “Prairie 


’ Press’, has achieved wide prominence 


because of the typographical excel- 
lence of his printing work. 


Bars Grocers from Shop 

Grocery competition in one Iowa 
city has become so keen that the local 
newspaper has taken to keeping its 
press room and composing room doors 
locked. It seems that some grocers 
were not above looking at another's 
price, then cutting their own. 
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Members Are Sought 
By Collector's Club 


The Iowa Book Collector’s club 
seeks the aid of editors in contacting 
anyone interested in book collecting 
as a hobby. 

The book collector’s club exists to 
give collectors a chance to meet and 
talk about their books with others 
who share the hobby. Club Secretary 
Clyde Walton believes there are 
many Iowans who would like to be 
members of the club, but who are 
ignorant of its existance. All per- 
sons interested in the club may direct 
inquiries to Walton in care of Uni- 
versity Library, Iowa City. 

Charter members and their especial 
interests: 

Wilson L. Abel, Mason City, auto- 
graphs; Phillip D. Adler, Davenport, 
Hugh Bell, Ottumwa, maritime his- 
tory; Mrs. Annette Bliss, Lowa City, 
biography and U. S. history; R. O. 
Burrows, Sr., Belle Plaine, Iowa _his- 
tory, religious books; Oakley Cheever, 
Ottumwa, Uncle Tom’s Cabin, Prairie 
Press, Bountiana, books illustrated by 
Edward Wilson. 

Carroll Coleman, Iowa City, typog- 
raphy and fine printing; Ralph E. 
Ellsworth, Iowa City, angling; Wil- 
liam R. Hart, Iowa City, Iowa his- 
tory, detective stories; Mrs. Alberta 
Kelly, Nichols, first editions, auto- 
graphs, letters; Carl J. Lynch, Jr., 
Cedar Rapids, Lincoln; Carl H. Math- 
er, Tipton, lowa, history, economics, 
development of religious thought. 

James A. Meade, Iowa City, Amer- 
ican history; Leroy S. Mercer, Iowa 
City; Leslie G. Moeller, Iowa City, 
social impact of mass communica- 
tions; Ralph E. Newman, Chicago, 
Carl Sandburg, Adlai Stevenson; Mrs. 
Helen Bruce Robinson, Thornburg; 
Fred Schwengel, Davenport, women 
of the Civil War, especially Annie 
Wittenmeyer; Henry C. Shull, Sioux 
City. 

Dr. William Sproul, Des Moines, 
Lincoln and his relations with the 
medical profession; James E. Stronks, 
Iowa City, history of the west; Clyde 
O. Sutherland, Iowa City, church 
architecture in middle ages, historical 
biography, Thomas H. Benton; Rob- 
ert H. Walker, Keokuk, Lincoln; 
Clyde C. Walton, Iowa City, novels 
about World War II, Americana. 

Mrs. Edward H. Weber, Iowa City, 


lowa history, autographed _ books; 
Clair A. Williams, Danville, early 
U. S. history; Daniel Wiltfang, Iowa 
City, Napoleon and Lincoln; Howard 
W. Wood, Keokuk, autographs and 
letters, original cartoons. 


Geddeses Are Proud 
Of Journalistic Baby 


Among the many clever columnists 
in Iowa are Kenneth and Margaret 
Geddes, who recently bought the 
Ackley World-Journal. Previously, 
they newspapered in Colorado. One 
of their recent items which caught 
the eye of THe lowa FuBLIsHER staff 
is a tribute to their pride and joy, the 
newspaper baby which is put to bed 
once each week. Here is the way they 
teli it in “Spraggs and Stulls.” 


Most everyone knows what real fun 
it is when you put a baby to bed. 

A delightful peace and quiet settles 
over the place after the little tyke 
has been tucked in. 

But the sweetest part of the silence 
is that you have a chance to think 
over all the fun you've had_ before 
bedtime. 

It's been a mighty busy day for you 
and the baby but it’s been a day of 
real pleasure for both. 

You have put a lot into it and when 
it’s over you tremble for fear that you 
haven't given the little fellow your 
besi. 

Then you start planning for the 
next day and how you can maybe do 
a little better job then. 

And so it is with the two of us as 
we put our paper to bed on every 
Wednesday nighi. 

We have lots of fun getting the 
little fellow all fixed up to look pret- 


ty so you'll like him when you see 
him next day. 

We want him to wake up with a 
smile so maybe he'll bring a smile to 
you, too. 

And we like him best when he 
radiates only the pleasant things that 
happened in his surroundings. 

But then there are sorrows, too, and 
we try to be kind and thoughtful as 
we record them. 

There are lots of things we miss, 
we know, but it isn’t because we want 
to miss them. 

And then mistakes get by us, too, 
but they're not written into the copy, 
they just pop up. 

You've all been mighty kind to us 
since we came to Ackley to record the 
events of your daily lives. 

We haven't been here very long 
and there are lots of you whom we 
don’t yet have the pleasure of know- 
ing. 

But, from what we've seen so far, 
we know that we are living in a com- 
munity of real and worthwhile people. 


Newsmen at War 


Paul E. Schenck, former news edi- 
tor of the Algona Upper Des Moines, 
has successfully completed marine 
corps officer candidate school, has 
been promoted to second lieutenant. 

Gerald C. Slayton, former staffer 
for the Pocahontas Record-Democrat, 
is now taking special training at Nor- 
man, Okla. He recently completed 
navv boot training at San Diego. 

Pvt. Arlo Wagner of Danville has 
been promoted to the job of sports 
editor of a weekly base publication at 
Ft. Bliss, Texas. Wagner is a graduate 
of the State University of Iowa, for- 
mer staffer of The Daily lowan, stu- 
dent newspaper at SUI, and former 
lowa City correspondent for the 
Cedar Rapids Gazette 


BUY THE BEST AT PERFECTION 


We sell and stock for immediate delivery 


ACME MORRISON BOOK STITCHERS 
BLATCHFORD’S TYPE METAL 


CHALLENGE MACHINERY CO. 
Paper Drills * Cutters * Hi-Speed Quoins 
HAMILTON MANUFACTURING CO. 
Type Cabinets Newspaper Tables Turtles 


NYGREN DAHLY PERFORATORS 


PERFECTION TYPE: 


HAMMOND MACHINERY BUILDERS 


Glider Trimosaw « EasyKaster * Routers 
MORRILL’S NEWS INK 


H. B. ROUSE COMPANY 

Composing Sticks * Slug Cutters * Miterers 
MORRISON SAWTRIMMERS 
VANDERCOOK PROOF PRESSES 


INC. 


GArfield 4975 
SAINT PAUL 1, MINNESOTA 
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A New Year 


Means New Problems 


With each new year, both newspapers and food mer- 
chants find themselves confronted with new problems. 


This means that if they are to fulfill their responsibility 
to their customers, they must constantly adjust their operations 
to meet the changing needs and tastes of the public they serve. 


The history of A&P since our first small tea, coffee and 
spice store was opened in 1859 has been a record of constant 
adjustments to changing conditions . . . to wars and panics and 
booms; to population shifts and new inventions and higher 
living standards. 


But all through the years and changing conditions there 
has been no deviation from basic company policies: fair deal- 
ing; quality; service; value. 


Through constant adherence to these policies, plus con- 
stant effort to find new and better ways of meeting today’s 
needs of our customers, the men and women of A&P will strive 
in the year ahead to continue doing the nation’s most efficient 
job of food distribution. 


A&P FOOD STORES 
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